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Personal protection equipment for participants and visitors

KAZBUILD 2021
IS YOUR OPPORTUNITY
TO WIN THE MARKET
OF KAZAKHSTAN
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“After participation in KazBuild, we understood, that we came to the very right place.
We acquired a lot of necessary contacts. All contacts are from target audience:
< constructors, designers and other specialists in our field. The main feature of the

exhibition is that all target customers here are represented in full cycle. We participate in
the largest Russian exhibition and we know, that there, target audience comes only
during the first day, sometimes during the second. "l was surprised that the flow of our
potential customers and partners was stable for all three days”

Anton Nikeshin
Blockform CJSC, Head of Advertising Department

> JOINT EXPOSITIONS

Volgograd region Novosibirsk region Chelyabinsk region

Krasnoyarsk region Omsk region Republic of Bashkortostan
Leningrad region Penza region Samara region
Kostroma region Tyumen region Voronezh region

> VISITORS' ACTIVITIES

Retail trade 19%
Construction of buildings and facilities 17%
Wholesale trade 15%
Manufacturing 15%
Design and architecture 12%
Design and engineering 10%
Finishing and repair of premises 4%

Other 8%

*Statistics is based on KazBuild 2019 exhibition data
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> SECTIONS OF EXHIBITION
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construction

and equipment window finishing interiors ceramics
construction and tools technologies materials and stone
materials

> NATIONAL GROUPS
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Germany Slovakia Turkey Malaysia

> SPECIAL EVENTS OF THE EXHIBITION 2021

Forum of construction materials suppliers

B2B-meetings with the largest retailers of construction materials
School of Professional Designers and Architects

Perspective Design Contest for young designers and architects
Design Laboratory

Round tables with key companies from building industry
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Real time broadcasting
of seminars and
master classes

Meeting appointment
system for online and
offline negotiations

Digital catalog of participants and their products,
pavilions layout and exhibition guide with the

extended branding opportunities
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I Integration of corporate
@ identity into online

broadcasting of seminar

- Targeted advertising of
: - @ participants and their products
A system for real time alerting in social media e-mails and
of visitors about an upcoming other sources '

presentation



